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Press release – 5 November 2008 
 
10th International Eyes & Ears Awards  
INNOVATION & EFFECTIVENESS 2008 
 
Cologne, 05.11.08 – Approx. 800 guests celebrated the 34 prize winners and 
99 finalists at this year's International Eyes & Ears Awards. The branch 
association Eyes & Ears of Europe conferred the awards in the context of the 
MEDIENTAGE MÜNCHEN for the tenth time. The two special prizes INNOVATION and EFFECTIVENESS 
went to Red Bee Media and to Interone Worldwide. Yello received the Eyes & Excellence Award.  
 
34 award winners and 99 finalists enjoyed their distinctions at the 10th International Eyes & Ears Awards. Prior 
to the event, juries in Zurich, Vienna, London, Strasbourg and Cologne had selected the most outstanding 
productions in the fields of media design, on-air, off-air, online, cross-promotion and brand communication for 
audiovisual media from a total of 550 entries.  
 

For the ninth time, Eyes & Ears of Europe conferred two special Eyes & Ears prizes. The special prize for 
INNOVATION went to Interone Worldwide. To keep existing customers and appeal to new customers, marketing 
agencies must develop innovative ideas. In this regard, Interone Worldwide breaks new ground and does so 
successfully. Fun and identification with the product are the establishing points for targeted customer 
communication. Interone Worldwide uses new ways and forms of distribution: a driving game with the Mini 
Clubman for the game console Wii

TM
 or a Cuckoo Clock Widget as a desktop advertisement. Interone Worldwide 

has also broken new communication ground in the case of BMW PACE: A virtual race with the newest BMW 
models and technologies takes you through a black-and-white 3D landscape. Interone Worldwide even had an 
answer to the question: How can we communicate the feeling of driving the new MINI Clubman without a real 
test drive? The answer was a gesture-controlled test drive in German cinemas. "Interone Worldwide develops 
individual marketing strategies with an innovative wealth of ideas which know no media borders", stated the jury.  
 

The special prize for EFFECTIVENESS was conferred to Red Bee Media. Red Bee Media shows how media 
brands can be communicated effectively: With market research and competitive analyses, a targeted creative 
briefing is written. This briefing defines the framework for the creative output. This approach makes sure that the 
means of communication appeal to the target group, distinguish themselves from the competition and thus lead 
to the formation of preferences. 'The home of witty banter' was the motto and the starting point for a category-
breaking new name and a unique appearance for the channel Dave. Red Bee Media increased the hidden 
potential of the station by clearly communicating its specific programming profile in the context of the competition 
with several hundred other broadcasters. Since nothing about the programming was changed, the above-
average increase in viewer popularity can be credited to the new branding. The relaunch of BBC Three was also 
a challenge. Red Bee Media has captured the channel's 'outsider' and presents its varied content through a new 
design which functions seamlessly over all platforms. "Red Bee Media develops tangible media worlds and 
creates high levels of brand identification", said the laudators in their speech. 
 

The Eyes & Ears Excellence Award 2008 went to Dieter Meier and Dieter Blank. Eyes & Ears of Europe 
awarded the prize for outstanding contributions to the design and examination of audiovisual communication for 
the eleventh time. In the end of the 70s the artists project Yello formed up to break new ground with their avant-
garde sound as well as their specially created and produced image worlds. Dieter Meier and Boris Blank are 
pioneers of the electronic pop music and video clips. "Their first video clips originated freely of purpose as an 
independent art form. No musical films of classical complexion, but productions which work with style means of 
the cartoon, the projection and the aesthetics of the art video. 'Pin ball Cha Cha', made in 1982, is one of the 35 
most important influencing video clips in the collection of the museum of Modern Art in New York. They have 
created sound icons which also creep even today by film and television. I say only: 'Oh Yeah'. This succinct 
onomatopoeic sound compression is cited as a latent key note in countless Hollywood filming", thus the laudator 
Alex Hefter 
 
Partners of the International Eyes & Ears Awards 2008 were CREATION CLUB, PLAZAMEDIA, Discovery 
Channel, ORF, RTL CREATION, Interone Worldwide, Schweizer Fernsehen, Red Bee Media, ARTE, WDR, 
Nokia Siemens Networks, Avid, Bayerische Landeszentrale für neue Medien and the MEDIENTAGE 
MÜNCHEN. 
 
 

Further information at http://www.eeofe.org   
 
Contact: 
Eyes & Ears of Europe –  
Association for the Design, Promotion and Marketing of Audiovisual Media e.V. 
Isabel Krischer (Communications & PR) 
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